
Total # of Total  

 Issues/ Spots/ Net % of

Broadcast Weeks 25 2 9 16 23 30 6 13 20 27 3 10 17 24 1 8 15 22 29 5 12 19 26 3 10 17 24 31 7 14 21 28 4 11 18 25 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 Months/Imps Cost Spend
Holidays/Observances: 4th of Labor Columbus Halloween Primary Christmas New Year's MLK Jr. Valentine's Daylight Savings Easter April Earth Cinco de Memorial Father's 

July Day Day Election Eve/Day Eve/Day Day Day Begins Fool's Day Mayo Day Day

Daylight President's St. Patrick's Day Mother's

 Savings Veteran's Day Day Day

Ends Day Thanksgiving

Nielsen Sweeps:

Broadcast Events: CMA Amer. Macy's Rose Golden Super Grammy Academy KY Preakness Indy 500

Awards Music Thanks. Parade Globes Bowl Awards Awards Derby

Awards Parade

Featured Product

Broadcast
11/6 Start

News Only Buy

TV (Overall) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 Weeks

   -KPAX (Missoula), KRTV (Great Falls), KTVQ (Billings), $300,000 57%

    KXLF (Butte/Boz),  KXLH (Helena)

Supplemental Cable (Eastern Montana area by county) 1 1 1 3 Weeks

   -Includes Richland, McCone, Dawson, Fallon and Prairie $1,935 0%

   (Sheridan & Roosevelt not covered via cable system; 

    Wibaux & Carter not insertable)

TV Sub-Total: $301,935 58%

Radio

   -Montana Millionaire Remotes (Actualized) 1 1 Weeks

          -Billings, Butte-Bozeman, Great Falls, Helena, Kalispell, Miles City, Missoula $2,439 0%

   -Montana Millionaire Radio (Purchased) 1 1 1 1 1 1 1 1 8 Weeks

          -Billings, Bozeman, Butte, Flathead/Kalispell, Glasgow, $40,715 8%

Great Falls, Helena, Miles City, Missoula, Sidney

1

   -Jackpot Alerts (Purchased) 1.0 1.0 1.0 1.0 1.0 6 Flights

          -Same market list as GM Radio $168 $2,105 $3,409 $3,132 $6,998 $15,812 3%

Radio Sub-Total: $58,966 11%

Broadcast Sub-Total: $360,901 69%

Digital

1 1

Online (Actualized through February) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 38 Weeks

   -Standard Banners (300x250, 728x90) $76,818 15%

   -Ad Serving $2,502 0%

Text Messaging (costs estimated based on current list) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 27 Weeks

   -Rocketbux (Winning Numbers) $5,762 1%

5/13

   -Additional Messaging $0 0%

Facebook (Actualized through March) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 45 Weeks

   -All Brands in Feb/Mar represents "Like" only campaign $16,407 3%

Digital Sub-Total: $101,489 19%

Outdoor

Posters (10'6"x22'9"; costs estimated) 1 1 1 1

   -Billings, Bozeman, Butte, Great Falls, Helena, Missoula $19,335 4%

   (2-3 locations/market; approximately 16 locations total)

Digital BB (2012 Contract; funded in '12)

   -Billings, Great Falls, Helena $0 0%

   (1 location/market; 3 locations total)

Digital BB (2013 contract for 13, 4 week flights; starts 7/17)

   -Billings, Great Falls, Helena  (1 location/market; 3 locations total) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

   -Starting w/o 4/29 PB only W/Sa, MM only Tu/F and $40,183 8%

    M, Th, Su rotate PB, MM and any other messaging equally

Outdoor Sub-Total: $59,518 11%

Booked by Montana Lottery

Learfield Communications - Grizzly/Bobcat Athletics 8/30

Football Chadron @Drake Stephen F. N. CO @S. UT @ UC E. WA BYE ND @ Sac PSU @UM

MSU Bobcat Schedule (Saturdays unless noted) St. Austin Davis St.

SD @ App Liberty N. AZ @ E. WA @ N. CO S. UT @ ND ID St. @ Weber BYE MSU

UM Grizzly Schedule (Saturdays) St. St.

          -Radio (3, :30s during each regular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 12 Weeks

1, :30 during weekly coaches show broadcasts)

          -Broadcast Feature (1 feature during regular season broadcast)

          -Opening/Closing BBs

          -Live interview (1, pre-game show with ML rep)

          -Facebook post (Monthly)

          -Grizzly/Bobcat Videoboards (1, :30 commercial/home game;

min. 3 replays/game at UM and shared rotation 1/4 at MSU)

Basketball (estimated schedule based on '11-'12 season)

          -Radio (2, :30s during each regular season broadcast, 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 Weeks

1, :30 during weekly coaches show broadcasts)

          -Broadcast Feature (1 feature during regular season broadcast)

          -Facebook post (Monthly)

All Season

          -Online Banners (Athletic sites; 980x75, 240x440, 980x90)

Planned Media Sub-Total: $521,907 100%

Planned Media Sub-Total: $521,907 100%

Revisions from 5.1.13 Flowchart: Research Costs (Nielsen/Arbitron): $13,420

-Overall: Added Outdoor production costs to total column for MegaMillions supplemental cost (+$2,775) Media Sub-Total: $535,327

-Radio: Added MegaMillions supplemental June flight (+$21,500) Hot Lotto Creative Cost: $5,000

Creative Key: $10 Spot Hot Lotto PowerBall Jackpot Alert -Digital: Added supplemental Online (+$7,500) and Facebook (+$3,100) in June for MegaMillions MegaMillions Outdoor Production Costs (estimated): $2,775

25th Anniversary Montana Millionaire Scratch -Outdoor: Added supplemental Outdoor for MegaMillions in June (+$10,000) Sub-Total: $543,102

All Brands MegaMillions Jackpot Alert Wild Card Budget: $565,000

Fantasy Football Montana Cash Winning Numbers Overage/(Underage): ($21,898) -4%

$49,290

$16,170

$3,875

Summer Olympics

(7/27-8/12)

$10,130

$0 $0

$0

$9,227 $6,685

$81,620$30,610 $15,140 $47,100 $47,130

$19,215

NBA Finals

$0

World  Premiere

Weeks Series

May (4/25-5/22)

Stanley Cup Finals

$13,725$47,130 $39,160

$21,500$21,654 $0

$37,870

$1,290

$2,439

MT Cash/Hot Lotto Hot Lotto/$10 SpotMM/MT Cash

$5,514 $0

$13,080

$645

$21,500

$0

$81,620

$103,274

$0

$0

$30,610 $15,140

$168

$47,268

Montana Lottery

2013 Broadcast Flowchart 5.29.13

February

July (6/28-7/25)

July August May

Jan-Feb (1/31-2/27)November (10/25-11/21)

November March

Q2Q1Q4Q3

October

2012 2013

JuneSeptember JanuaryDecember April

$21,525$8,475 $9,820

$62,201 $69,841

$3,091

$22,296 $11,361

$3,091 $13,091

$3,091 $3,091

$6,182 $3,091

$10,600

$6,182 $3,091

$10,000

$27,450

$1,400 $1,450

$58,696$124,594

$730

$750 $750

$6,927

$1,107

$300

$9,170 $7,335

$450 $0$1,100

$224

$6,927 $7,043

$215$268

$35,225

$7,335

$5,514 $0

$750 $750

$230 $185 $185$261 $204

$47,130$0

$12,426 $3,091

$3,091

$9,335

$8,895 $8,967 $8,270

$750

$3,091

1x/month 1x/month 1x/month1x/month

$6,353 $31,941 $58,596

1x (date TBD)

1x (date TBD)

1x/month 1x/month 1x/month

$35,151 $28,819 $12,058

1x (date TBD)

$1,712

$3,091 $3,091 $3,091 $3,091 $3,091

$8,237$3,262 $1,400 $1,450 $10,588

$3,091 $3,091

$0

$3,091 $3,091

$0

$1,550

$3,091 $3,091

$1,550

All Brands All Brands All Brands AB/FF/MM FF/MTM/AB Wild Card MegaMillions PowerBall

$27,450 $47,100$30,610 $15,140$0

$0

$1,400 $825$1,700

$27,450

Appendix A



Total # of Total  

 Issues/ Spots/ Net % of

Broadcast Weeks 1 8 15 22 29 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 2 9 16 23 30 6 13 20 27 3 10 17 24 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 Months/Imps Cost Spend
Holidays/Observances: 4th of Labor Columbus Halloween Veteran's Hanukkah Christmas New Year's MLK Jr. Valentine's Daylight Savings April Easter Earth Cinco de Memorial Father's 

July Day Day Day (11/27-12/5) Eve/ Eve/Day Day Day Begins Fool's Day Mayo Day Day

Daylight Day President's St. Patrick's Day

Savings Day Day Mother's

Ends Thanksgiving Day

Nielsen Sweeps:

Broadcast Events: World  Amer. Music Macy's Thanks. Rose Golden Grammy Super The CMA KY Preakness NBA Finals  (June; 

Series Awards Parade Parade Globes Awards Bowl Oscars Awards Derby (5/19; NBC) ABC/ESPN/TNT/NBATV)

(10/23-10/31; FOX) (11/24; ABC) (11/28; NBC)  (1/1; ABC)  (1/12; NBC) (1/26; CBS) (2/2; FOX) (3/2; ABC) (4/7 est; CBS) (5/3; NBCSN) Indy 500 Stanley Cup Finals

(5/25; ABC) (mid-June; NBCSN)

Featured Product

Broadcast
Early Bird #1 Early Bird #2

11/29 12/20 5/1 start

TV (Overall) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 Weeks

   -KPAX (Missoula), KRTV (Great Falls), KTVQ (Billings), $300,000 63%

    KXLF (Butte/Boz),  KXLH (Helena)

TV Sub-Total: $300,000 63%

Radio

   -Jackpot Alerts (Planned) 1 1 Weeks

          -Same market list as GM Radio $4,156 1%

   -Jackpot Alerts (Flighting TBD; Estimated 3-4, 2/3-day flights) 6 Weeks

          -Same market list as GM Radio $13,344 3%

Radio Sub-Total: $17,500 4%

Broadcast Sub-Total: $317,500 67%

Digital
Scratch thru 9/3; Game Change MT Cash

 FF starts 9/4 starts 10/19 starts 5/1

Online (Mobile TBD) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 41 Weeks

   -Standard Banners (300x250, 728x90) $79,150 17%

   -Ad Serving (Mediamind) $3,998 1%

Text Messaging (costs estimated based on current list) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 52 Weeks

   -CBS Text (Winning Numbers) $9,000 2%

   -Additional Messaging 8/5 Scratch thru 9/3; Game Change 11/11 11/25 12/16 12/23 MT Cash

 FF starts 9/4 starts 10/19 starts 5/1

Facebook 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 $1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 47 Weeks

   -Like camapign, Marketplace Ads, Promoted Posts $17,050 4%

Digital Sub-Total: $109,198 23%

Outdoor

8/27 start 11/19 start 12/17 start 3/11 start 5/6 start

Billboard (10'6"x22'9"; Sidney Perm) 1 1 1 1 1 1 1 1 1 1 1 11 , 4 Wk Flights

   -US 16, 1.5 miles south of Sidney ($6,500 total contract; $5,500 1%

    $5,500 in FY14 & $1,000 in FY15; media/install costs only)

Digital BB (2012 Contract; funded in '12)

   -Billings, Great Falls, Helena Scratch thru 9/3; MT Cash $0 0%

   (1 location/market; 3 locations total)  FF starts 9/4 starts 5/1

Digital BB (2013 contract for 13, 4 week flights; starts 7/17)

   -Billings, Great Falls, Helena  (1 location/market; 3 locations total) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 50 Weeks

   -Starting w/o 4/29 PB only W/Sa, MM only Tu/F and $40,651 9%

    M, Th, Su rotate PB, MM and any other messaging equally

Outdoor Sub-Total: $46,151 10%

Booked by Montana Lottery

Learfield Communications - Grizzly/Bobcat Athletics (booked by client) 8/29

Football Monmouth @ SMU CO @Stephen @ ND N. AZ @ Weber UC @ N. @ E. S. UT UM

MSU Bobcat Schedule (Saturdays unless noted) Mesa F. Austin St.  Davis CO WA

App. @ ND OK Pan. @ N. Portland @ UC Cal E. @ Sac @ SD Weber @ MSU

UM Grizzly Schedule (Saturdays) St. St. AZ St. Davis Poly WA St. St.

Football

          -Radio (3, :30s during each regular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 1 13 Weeks

1, :30 during weekly coaches show broadcasts)

          -Broadcast Feature (1 feature during each regular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 1

          -Opening/Closing BBs (during each reagular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 1 13 Weeks

          -Live interview (1, pre-game football show with ML rep)

          -Facebook 7-day campaign on each universit offical fan page (inc. wall post & gated "like" entry)

          -Grizzly/Bobcat Videoboards (1, :30 commercial/home game; 1 1 1 1 1 1 1 1 1 1 1 1 1 13 Weeks

min. 3 replays/game at UM and shared rotation 1/4 at MSU)

          -On-Site Display (1 booth in the Griz GSA tailgate area for 2 games & 0 Weeks

1 booth at the Bobcat Stadium for 2 games)

Men's Basketball

          -Radio (2, :30s during each regular season broadcast, 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 Weeks

1, :30 during weekly coaches show broadcasts)

          -Broadcast Feature (1 feature during regular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

          -Opening/Closing BBs (during each reagular season broadcast) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 Weeks

All Season (200K imps)

          -Online Banners (Athletic sites; Sizes: Leader, Skyscraper, Story ) 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 52 Weeks

Planned Media Sub-Total: $472,849 100%

Planned Media Sub-Total: $472,849 100%

Revisions from 8.29.13 Flowchart: Research Costs (Nielsen/Arbitron): $7,518

Creative Key: TBD/Various Montana Millionaire PowerBall Digital: Added FB in Jan (+$1,550) Media Sub-Total: $480,367

10 Spot MegaMillions Scratch Budget: $476,786

Fantasy Football MegaMillions Game Change Wild Card Overage/(Underage): $3,581 1%

Hot Lotto Montana Cash Winning Numbers

MT Cash 10 Spot

$400$400

$7,915

$400

$0

$47,367

$47,367 $15,789 $63,165 $0

$0 $0 $0 $0 $0

$63,165

Montana Lottery

2014 Broadcast Flowchart 8.30.13

November

2013 2014

$0

Q3 Q4

$15,789

$0

July August September October November December May

$10,615

$7,915

$400

$750

$750

$7,915

$750

$1,550

$10,615

Jan-Feb May

$31,578

$15,789 $63,165

$2,300

$47,367

$750 $750 $750 $750

$1,550 $1,550 $1,550 $1,550

$10,615 $10,615 $10,615

$0 $31,578

$13,742 $17,898

$0 $0 $0

$0

$0

$4,156

$4,156

$0

$0

$3,127 $3,127

$3,127 $3,127 $4,127

$750

$1,550

$10,615 $10,615

$1,550 $1,550

$3,127

1x (date TBD)

$1,550 $1,550

$7,915

$400

$750 $750 $750

$400

$7,915

$400

$15,789

New Shows Premiere 

(w/o 9/23 & 9/30) (10/31-11/27)

July Sweeps

 (6/27-7/24)

$15,789 $47,367 $78,945

$10,615

$7,915

MM/Scratch Scratch Scratch/ Fantasy Football MM/ MM Change (10/19) MM Change/ MTM MTM

$10,615

$7,915

$400

$7,915

$400

$1,550

$0 $0

$7,915

$400

$750 $750

June

$47,367 $78,945

January February March

$0

Q1

(4/24-5/23)

PB Scratch Wild Card

Winter Olympics

(2/7-2/23; NBC)

(1/30-2/26)

Q2

April

Hot Lotto

$78,945$47,367 $15,789

$31,578

$64,736 $30,031 $77,407

$1,000 $500 $500 $500 $500 $500 $500 $500$500

$3,627 $3,627 $3,627 $3,627 $6,754

1x (date TBD)

$14,742 $30,031 $61,609 $93,187 $5,927

2x/school (dates TBD)

$500

$4,156

$10,615

$4,377$45,820

$3,627

$3,127 $3,127 $3,127 $3,127 $3,127 $6,254 $3,127 $3,127 $3,127

$3,627 $3,627 $3,627

$7,915
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